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What is Social Media?



What is Social Media?

• Part of our everyday life – surrounds us!

• Easy way to engage and connect with others 

• Sharing of ideas, thoughts, and information 

through the building of virtual networks and 

communities.

• Types of social media
• Social Networks – e.g. Twitter, Facebook, LinkedIn 

• Media Sharing Networks – e.g. Instagram, Snapchat, 

YouTube, Tik Tok

• Discussion Forums - e.g. Reddit

• Bookmarking & Content Curation Networks: Pinterest, 
Flipboard 



Underlying Purpose



TO ENGAGE



During COVID-19, science 

communication was never been more 

vital, drawing a new audience



Science 

held the 

missing 

piece of 

the 

puzzle.



During COVID-19, national 

scientists and experts became the 

‘new’ science and health 



The Good, The Bad and the Ugly



The Good

• Removes Boundaries

• The Internet is a ‘leveller’

• Enables better links between the scientific 
community and the general public.

• If used effectively, it can be an POWERFUL tool 
to 

• ensure science discoveries translate to real-world 
breakthroughs and influence policy makers

• Increase the impact of research

• Promote the field of research



Social Media in Numbers

Reference: we are social & Hootsuite Digital 2020 Reports - https://wearesocial.com/blog/2020/07/more-than-half-of-the-people-on-earth-now-use-social-media

# % #

3.96 Billion
Active Users

51% Penetration
(Users vs Total

Population)

+10.5% Annual
Growth of Total

Users

3.91 Billion
Total Users via 

Mobiles



Social Media Behaviours – July 

2020

Reference: we are social & Hootsuite Digital 2020 Reports - https://wearesocial.com/blog/2020/07/more-than-half-of-the-people-on-earth-now-use-social-media

%

99% visited or
used networks or
messaging service

88% actively 
engaged

or contributed

Average amount
of time per day

~ 2 hours 22 mins

Average # of
a/cs per internet

user = 8.8

%



Trending Science

#flattenthecurve

#FridaysForFuture

#schoolstrike4climate



Recruit Research Participants



Scientific Communities



Study Research Participants



Study Research Participants

Source: https://www.pnas.org/content/113/36/9977



Research Community Policing





The Bad

• It is immensely powerful

• Influence opinions and behaviours

• Fake news, misinformation, and conspiracy 
theories 

• prevalent in the age of social media

• BUT have skyrocketed since the COVID-19 pandemic.



Use Social Media as News 

Sources

Reference: we are social & Hootsuite Digital 2020 Reports - https://wearesocial.com/blog/2020/07/more-than-half-of-the-people-on-earth-now-use-social-media

46% 27% 20% 11%

Favicon Credit: www.flaticon.com/





The Ugly



Tsunami of misinformation to the public





Image by Elliott Brown
https://www.flickr.com/photos/ell-r-brown/50222143423/lightbox/



Even the Ugly can lead to 

research opportunities



“It seems to be pretty clear [from our study] that false 

information outperforms true information,”

https://www.theatlantic.com/technology/archive/2018/03/largest-study-ever-fake-news-mit-

twitter/555104/





Remember



Leave No One Behind

Source: https://commons.wikimedia.org/wiki/File:Sustainable_Development_Goals.jpg

https://commons.wikimedia.org/wiki/File:Sustainable_Development_Goals.jpg


Inclusive Communication Needs 

Inclusive Design



There’s no such thing as 

normal



Inclusive Communication 

Recommendations

• Consider digital literacy – old 

and young

• Outside the digital mainstream
• E.g. Young homeless, unemployed, 

seeking asylum

• Consider disabilities and 
recognise they are a different 

ABILITY

• Consider language

• Consider mode

• Consider Method



My Advice

• Ask yourself what exactly you want to gain from 
social media!

• Stay current on industry news and new research

• Engage and join the discussion

• Be active – share and repost others’ work

• Start with LinkedIn as a professional social 
network

• Follow those in your field, policy makers and 
funders.

• Know your hashtags


